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Marketing?




Word of mouth marketing is ...

Giving people a reason
to talk about your
products/services and
making it easier for that
conversation to take
place




Why is WOMM important?

e Loss of trust in
Institutions and
advertising

* The most credible
source of information
IS now “a person like
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The Ultimate Question . . .

How likely is it that you would
recommend ABC certification to a
friend or colleague”?




NPS* leaders grow at a rate
more than 2.5x that of their
competitors

* % Promoters - % Detractors =
Net Promoter Score (NPS)



Positive WOM — Negative WOM =
Your reputation
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Beware of:




The Competitive Destroyer Strikes!

The Money Grab —

“... fees should not be collected to pay massive salaries of bureaucrats who then also
require candidates to buy textbooks or self-contained volumes from them. All this is
known in the industry as The Money Grab.”

“The second Money Grab is when a so-called non-profit exam administrator charges
$395 + shipping for hard copies of curriculum materials that could very easily be
distributed to its candidates via PDF format.”

“Again, the driving force for all the money-grabs is to cover all the expenses associated
with the size of the bureaucracies. In fact, it has been reported that the compensation
packages of the 50 highest-paid employees at ABC Certifying Body are secret for some
reason, even while extolling the virtues of transparency and disclosure to its candidates.”
“The XYZ Association is very sensitive to these issues, maintaining budgetary
constraints, minimal bureaucracy, a sound business model, and a pledge to avoid
patterns of a pompous attitude toward anyone.”
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ldentify people most likely to sharé their opinions



Provide tools that




Study how, where, and when opinions are




Listen and
respond to
supporters,
detractors,
and neutrals






Buzz marketing

Viral marketing

-

Community marketing

Evangelist/hub v
marketing

Brand blogging




Buzz Marketing:

High-profile events, entertainment or news that
get people to talk about your brand




Six Buzz Buttons

= Taboo = Hilarious
= Unusual = Remarkable
» Qutrageous » Secrets

(Mark Hughes, Buzz Marketing)
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Viral Marketing:

Entertaining or informative messages
designed to be passed along in an
exponential fashion, often
electronically



Get to the point quickly
Have a specific call to action
Package units for mobility

Keep the tone of the message or
prewritten text natural — avoid “sales
speak”

Don’t nag, be intrusive or make customers
feel they’'re supposed to market for you



Community Marketing:

Forming or supporting communities that are
likely to share interests about the brand and
related topics
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* Provide a welcoming place where customers can
socialize

» Make it interactive, interesting and fun

= Use volunteer moderators to foster interaction
and lend a face to the community

» Understand the idiosyncrasies of the community
and respect the culture
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_ Networking Professionals Connection

Certifications
Taopic Points
xavierchangi@hol... 834
7% pihat 556
Josef.oduwo 492
'* ScotiMac 477
daloff 448
How MetPro Ratings Work
Top NetPros
Interview with Top MetPros

Career Certifications

Forum Logln | My NetPro | Subscriptions | Top NetPros | TechTalks | Ask The Experts |
Reviews

Forum Topics = Conversations > Outling = Messages = Previous Conversation | Mext Conversation =

Certifications: How to pass 640-801

Posted by: sherl5299 - Tech, Sharon Clinkenbeard/Nextel - Dec 19, 2008, 2:04pm PST
Hi, | have recently gone through a local company to study for my CCNA 540-801. | went to take the test
and was no way prepared as | thought and really bombed. I've been told to order the complete Boson SW

and my question s, what is the best tool or process to really prepare for the exam guestions,
troubleshooting and simulations? Any Info will be helpful.

Reply | | outine | Subscribe | E-Mall this Message

Conversation Rating: 4.6 {3 votes)

Replied by: X CSCO10892433 - Dee 21, 2008, 3:25am PST
Have you ever tried CCNA PrepCenter?

Mot sure it is the "best” teol you want, but it's really a good resource you should not miss.



tlllulllt
CISCO

Products & Services | Ordering | Technical Support & Documentation | Learning & Events | Pa

HOME Career Certification & Paths

LEARNING AND EVENTS Cisco Certifications Community

CAREER CERTIFICATIONS AND

PATHS A Gathering Place for Certified Individuals

CERTIFICATION RESOQURCES Cigco Certifications Community is an exclusive portal for Cisco certified

L ey ——— indiuidua!s to sharEf knowledge about the certifications program and
access Cisco learning tools.

Discussions  Exam Support  Hews and Information  Community

Cisco Binary Game m
Learn your kinary numbers st lightning speed with this fast-paced QoS fo
arcade game. t's g0 fun, you'll hardly know you're learning! This Gu
Play the Game descrik
About the Game by Cisc
Tell Us Yuhat You Think About the Binary G feech

el Us ou Thin ol e Binary Game Qos foi
Tell a Friend
o : Quick

Certifications Connect

IP Telephony Certifications C?mf'c

January 25, 2006 CiscoF

Cizco experts review the latest developments with IP telephony. Learn how o Certific

prepare for various IP Communications certifications. Live CF

Watch the Show

Wiewy Past Cerifications Connect Shows

Heln 1= decide on firdure shove tonics Recerl



JavaRanch

a friendly place
for Java greenhorns

Sl L - e
Big Moo=e Saloon
JavaRanch FAQ

e e

Home
Bunkhousze
Cattle Drive

JavaRanch Radio
Rules Roundup
lovaRanch Jowrmal

Mosey on in and pull up a
stool.

your Java guestions
anayeared.

Our bartendars keep the
paace, and falks are pretty

4 The Big Moose Saloon Active Forum Quick Links:
L We're coaking up some more stuff for this space,
50 keep your eyes on it

4 JavaRanch Radio

The Sslean is the place ta get -15"*- List of Forums

4 Today's Active Topics
A4 Programmer Certification Study

FACG
M. Register for the Saloon

Tadk Room '
Tool & :ﬂ:dly anyeays, so doan't be
et o e R
Campfire Stories Shina your 5tar in the
Code Bam Brush up with our Rules Roundup
Chidken Coop Bunkhouse Books Test your Java Enowledge with the
G ranps Haad For the Bunkhause whers aur Fules Roundupl Think of it as a
Granny Tearm picks and revl Fhod IARET DEI'I'.IﬂI:HI'JI:II'I rmack exam, but with
S e e o lava boaks for fou. Pull up by the
Advertise fire and get reading! Find oaut how No were | ed in the
e ko win & free boak! N
makiing of Rules Roundup.
Saloon Tip Jar!
ks SEE:IdIa up for tha Cattla Sign up for the
x E:-i;:i:u reenhaorn, we're gonna JavaRanch Journall
Gﬂl;‘_.lgh_" ——— mnﬁzgal:tual P 'I'I-|=I;||:u'|:'|:|-: A -.=l' All tha latest frorm the JavaRanch

drive iz pretty hard work, buk you'll
] le=arn Java much faster.

= wree javaranch.com

staff and our guest authors, Theare
are articles, back reviews, news,
and giveaways. Don't miss an
isgue, subscribe boday!



Evangelist/Hub Marketing:

Cultivating evangelists,
promoters, hubs or volunteers
and encouraging them to take
a leadership role in actively
spreading the word on your
behalf




Help them do what they do
best — share information

Provide a platform, tools and
a relevant story worth
sharing

Format the information in
bite-size chunks

Create hooks to engage
them

Invite evangelists “behind the
curtain”

Encourage 2-way
conversations, remain open
to feedback, and close the
loop






http://caeexam.blogspot.com

U SEARCH BLOS — FLAG BLOG  Mext Blog- Create Blog | Sign In

CERTIFIED ASSOCIATION
EXECUTIVE

LI¥ING IMW & (C}(&) WORLD

MARCH 22, 2003 HELLD, MY NAME
13...

13 tips to help you pass the CAE exam

Here s an index to all 13 of my tips to help you pass the CAE exam: :'!ﬁ.l:'r”qr
CAE

Tip #1: Take the CAE Immersion Study Course e,

Tip #2: Become a B0-year-old white man va, s
WIEW MY

Tip #3: Back to basics
Tip #4: The Final Four
Tip #2: Best vs. First
Tip #5: Best vs. Easiest SUBSCRIBE

Tip #7: The Leadarship Hierarchy -_' Blog & Podcast Feed

Tip #8: When the chair DOESN'T intervena '_J‘El:lmmanti. Feed
£ Blog & Comments in 1

COMPLETE PROFILE

Tio #8: Be orepared o do some math



Creating blogs and participating in the blogosphere,
in the spirit of open, transparent communications; and
sharing information of value that the blog community
(and others) may talk about




Write in a consistent, friendly (natural) tone

Be brief

Deliver good content (Is it blogworthy?)

Post frequently (1-2x/week)

Post fast and first

Confront criticism head on and quickly, and link to it

Promote positive news and comments about the brand (and
certificants)

Use tags, pings, syndication, trackbacks, permalinks, blogrolls,
and links to other blogs to promote your blog



Joining the Blogosphere:

Support the conversation of evangelists and
promoters - don’t try to own them

Be upfront

Leverage a current news item or trend
Speak naturally, not officiously
Respond to criticism quickly




Home - Popular - Favarites - Watchlists
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Home [ Search 7 Results for "Cerified Association Executive™
Posts containing |'Certified Association Ex in I all languages ""I on blogs with

| any authority ~| per day for the l1ast |90 days =] Chart It ]

it 14 it = P 1 & Dec B Dec 24 Jan 11

roweren B e Technorati
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href="http: /  /technorati .com/Ssaarch/ /%



Home | Blog Directory | Info for hitp:Vcasexam. blogspot.com

The top tegs used on  Certified
Association Exacutiva.
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management
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blogs boston Cae certified

association executive
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marketing meeatings
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Recent links to Certified Association
Executive.

Certified Association Executive

Rank: 150,505 (96 links from 24 hlngijnﬂ' Search = bl
b URL: hitp:caeexam.blogspot com I ear 15 Dlog

Updated: 4 hours ago
Favorited by: 0 members wETCIMTEELTP

Bloginfo  Favorited By

Tips on how to pess the CAE exam, a dery of my expenences leading ug to—and
iy thoughts on the CAE program and rmy reflections association management.

Claimed by bkmcae (aka Ben Martin)
J Member since: 111672002

Most Recent Posts from Certified Association Executive

A quick decision is the right decision
16 hours ago

I'm really happy with this post | made over at Acronyrn. Hope you like it too. Tagg
Managernent, Associations; CAE, Cerlified Asaociation Executive .
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The right product:

* |s it ready?

= Does it exceed
expectations?




Talk-worthiness:

* |s your product talk-worthy?

= Do your customers/stakeholders have a
motive or incentive to talk?




Listening:

* Do you know what
people say about your
product? Your
competitors’ product?

. V\’/?ould they recommend
it"

* How satisfied are they

with credentials in your
field, in general?

= Are you proactively
tracking what is being
said and using a variety
of methods to do so?



Leveraging those who buzz:

™

Do you know who the evangelists, promoters,
hubs, and connectors are?

Do you have a strategy for finding them and
identifying new candidates when they appear?

Do you have a relationship with them?

Can you give them the information and tools they
need to spread the word?

Is it easy for customers to talk to you and are you
responsive to their comments?



Assessing Negative WOM
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Who's talking:

Are they influential? Do they have a social network? Do
they have relevant experience?

Where are they talking:

Do these sources have high “dispersion” or index higher
on search engines? .




How emotional:
Emotion correlates with WOM - Do they feel betrayed?

Search reinforcement:

Do search results appear to validate the buzz? How
bad?

Seconding the emaotion:
Do other consumers
reinforce buzz with
evidence, similar
opinion, etc.?

(Nielson BuzzMetrics)




